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Backbone's mission ﬂ;ﬂ%ﬂ

Backbone is a business magazine that examines how technology is used to accelerate Canadian iﬂ'ﬁﬁﬁﬁﬁ
business. We keep our readers up to date on new ideas, trends and innovations in the technology
world, and deliver information that is relevant and useful for the day-to-day operation of Canadian
companies of all sizes.

In addition to our core focus on practical business insights, Backbone also delivers timely and interesting
lifestyle stories. In many cases, as technology changes your business, it also changes your lifestyle.

Backbone also enhances the audience’s experience through alternate media platforms (found below),
and provides our clients with many new and effective ways to showcase their products and services.

Backbone’s Web site Custom supplements Awards shows
BackboneTV - Web casts Web 2.0 capabilities Tech careers
Bulk subscription alliances Event sponsorships Round tables
Industry association alliances Digital magazines eNewsletters
Contests and surveys Industry portals Twitter Feed
Blogs and RSS feeds Gadget reviews LinkedIn Group
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“Backbone chooses content and topics that are at the cutting edge of today’s changing IT
space. As an IT recruiting firm this information provides enormous value as it enhances ANNIVERSARY
our efforts to foresee trends in the industry and identify future needs for our clients. This
supports our organization’s endeavours to take a proactive approach.”

Frank McCrea, President

Procom Consultants Group

“Backbone magazine, as a leading business journal, helps the City of Mississauga reach one of its
most significant key clusters: the information and communications technology sector (ICT). With
more than 4,000 ICT companies in Mississauga, Backbone helps us connect with leaders in this
significant knowledge sector.”

Marie K. Fitzpatrick-Hall, ABC, Marketing Consultant

City of Mississauga

“In my mind Backbone is Canada’s leading broad-based business magazine focused on technology.
Its editorial focus provides business leaders with information and links to resources they need
to help make crucial decisions in today’s global and fast-moving business world. The additional
supplement opportunities provide us with an even more powerful method to reach our target
audience. I look forward to building on our successful relationship with Backbone magazine and
exploring new and innovative opportunities to showcase EDS capabilities and strength in the
Canadian business and IT markets.”

Pam Price, Communication Director, Canada

EDS Global Communications

“l just wanted to let you know that I think Backbone magazine is terrific...The articles inform
readers of current issues while providing understandable background information, definitions and
links which further explain the concepts, meeting the needs of readers of all knowledge levels.”
Carolyn Rouse
Cap Gemini Ernst & Young Canada, Toronto

“Backbone looks at trends, profiles and the latest developments in gadgets and e-business from
arefreshing Canadian perspective. The magazine consistently delivers insightful stories with
context, providing news and analysis that’s useful and paints the big picture of technology today.”
Will Willis, Account Coordinator
Ketchum PR

“Backbone magazine fills a void in the Canadian business magazine publishing industry. Its
editorial focus on e-commerce, B2B and technology provides business leaders with the information
they need to help them make decisions in today’s global, fast-paced environment. Backbone’s
thorough editorial content, written by Canadian journalists, delivers on that front.”

Anne McKeon, Senior Communications Manager

Marketing Communications Group, Microsoft Canada

“CORE has found Backbone to be an excellent fit for the messages we are trying to communicate
about our organization. The editorial content is high quality and has a business focus that appeals
to executives. Backbone also reliably reaches our target audience.”

John Simke, President

Canadian Centre for Outsourcing Research and Education (CORE)

“The Canadian Digital Media Network is dedicated to encouraging job creation and increasing
global competitiveness by linking Canada’s leading digital media centres with industry,
government and academia. Backbone magazine provides a channel for us to connect with those
organizations and thought leaders who make a difference, thanks to its focus on technology
innovation and its dedicated audience of executive readership.”

Kevin Tuer, Managing Director,

Canadian Digital Media Network

“We find Backbone to be a great fit in targeting businesses who wish to enhance their online
presence. In our 2009 ad campaign with Backbone, we co-developed special advertorial
supplements promoting our “search marketing” business unit. As we carefully test and monitor all
our advertising, we found the response rate from these ads to be one of our 2009 marketing success
stories and look forward to working together with Backbone again in 2010.”

Max Tremblay, Director of Marketing,

Yahoo! Canada






Features and Sections 'j‘ET

Backbone delivers regular coverage in the following areas: ANNIVERSARY

The wisdom o Canada’s SMBs: The commercial lifeblood of Canada flows through our small and
of the cloud ; : medium businesses, yet a large segment of companies in this space have yet to

fully explore the benefits of technology. Backbone regularly profiles SMBs that are
driving revenue through innovation.

Green Trends: Environmental concerns are top of mind for businesses and
individuals, and as we work to clean up our planet, technology is set to play an
increasingly central role.

Digital Life: Better living through consumer technology.

’ . - & | Mobile Technology: From portable data and gaming devices to fleet tracking
Sav:l:n.g the worl 11t applications and mobile blogs, wireless technology is updating the way we function
one computer. ata timg | and have fun.

The Automotive Industry: Technology is making cars safer, more entertaining
and more functional. Backbone tells readers what’s coming up before they get
behind the wheel.

Investing: A lot of money can be made in the high-tech sector, but savvy investors
need insight into both new technologies and the emerging markets that surround
them. Backbone offers up insights from financial experts and tech entrepreneurs.
Tek Gadgets: We all love electronic devices and there are always new gadgets to
love. Each issue we look at the latest in imaging and sound technology, portable
computing, voice and data devices, and gaming and productivity hardware. If it can
make your home or office experience more efficient or fun, it will be in Backbone.
Tech Innovation: Helping execs rethink the way they do business.

Big Ideas: Opinions on the future of tomorrow’s business.

Globe Trotter: Moving beyond our backyard.

New Developments: Insight into the latest and greatest business tools.
E-Trends: The future of business and lifestyle innovations.

Profiles: The people behind the news announcements in our industry.

Life Wire: Lifestyles of the highly digital and savvy tech enthusiast.

CIO View: Opinions from the CIO’s desk.

For more details go to www.backbonemag.com/MediaKit
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Our Advisory Board is comprised of some of Canada’s leading thinkers. This team was brought
together to examine the relationship between technology and business. The Board’s first

objective was to be part of a round table discussion on the state of Canada’s digital economy. This

meeting resulted in a white paper, which Backbone created and which was presented to Industry

Canada’s Minister of Industry Tony Clement. Backbone’s Digital Economy Acceleration Committee.

The Board’s second objective is to be part of Backbone’s New-Business Innovation Campaign
which will assist smart new businesses in getting off the ground with seed capital, mentoring,
business services, products and advice in Backbone magazine and online for one full year.

S W N R
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Bruce Chin, Senior Manager, Deloitte Canada
Ken Coates, Canadian Digital Media Network; Dean of Arts, University of Waterloo
Jeff Lorenz, Vice President of Sales and Marketing, Primus Canada

Paul Day, Vice-President, Information and Communications Technology,
Export Development Corporation

Rodney Dobson, Senior Vice-President, ADP Employer Services International

Martin Featherston, President, Brother Canada

Wayne Gudbranson, President and CEO, Branham Group

Mukesh Gupta, Head of Operations, Tata Consultancy Services

David Jacobson, Director, Emerging Technologies, PriceWaterhouseCoopers

Dave MacKay, President, Ceridian Canada

Ron Shuttleworth, Technology Analyst, M Partners & Managing Director, Razor Capital Partners

Lou Milrad, Chair and CEO, Greater Toronto Marketing Alliance; Associate Counsel, Miller Thomson

Francois Morin, Senior Director, Business Communications, Bell Canada

Dragan Nerandzic, Chief Technology Officer, Ericsson Canada

Christopher Dulney, Partner, Canadian National Technology Leader, PricewaterhouseCoopers
John Ruffolo, Chief Executive Officer, OMERS Ventures / Co-CEO, Inkef Capital

Catherine Swift, President and CEO, Canadian Federation of Independent Business

Kevin Tuer, Managing Director, Canadian Digital Media Network

John Weigelt, National Technology Officer, Microsoft Canada

Peter Wolchak, Editor, Backbone
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Target Audience N~
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Backbone targets educated, influential, forward-thinking and affluent business ANNIVERSARY
decision-makers, executives who strive to keep up to date with important
technology trends for both their business and personal use.

Backbone Reader Demographics

College / University education: 78%
Senior-level Managers: 64%
Household Income: (<75K): 17%
(>75K): 66%
(Unknown): 18%

Average age: 45 years

Readership Profile
Backbone is the primary print media source for business/technology information
3 readers perissue on average
91% would recommend Backbone magazine to business acquaintances, associates, relatives
and friends
43% are likely to contact a company profiled in Backbone magazine

Consumer Profile
34% are planning to buy or lease a vehicle within the coming year
24% are planning to buy or lease a computer within the coming year
49% are planning to buy or lease a laptop computer within the coming year
39% are planning to upgrade to a smartphone in the next 12 months
Tech Gadgets and Gear is the #1 category for reader interest within the magazine
(Hot Trends #2, Business Technology #3)

Business Profile
85% are business decision makers in their place of work
52% are involved in computer purchase decision making
20% work within the technology industry
58% work in small businesses (1-49 employees)
15% work in medium-size businesses (50-500 employees)
25% work in large businesses (500+ employees)

Internet Profile
95% comparison shop for a product online (the highest category within the survey)
93% purchase a product or service directly online
92% conduct online banking or other transactions with their bank or financial institution
85% click on a Web site advertisement
58% track investment portfolios online
63% consider themselves very skilled Internet users

Source: Ipsos-Reid / Backbone Readership Study 2008

Ipsos Reid
Canada

@ BPA
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Online Rates

Backbonemag.com receives a tremendous amount of traffic arising from
promotions in the 102,000 copies of its print edition, as well as through hundreds of f}IN|VERSARY
associations, trade shows, clients, etc. We also have thousands of pages of online

editorial content which are optimized for search engines to ensure we reach our targeted
audience.

Enhance your exposure though our Web site in the following cost-effective ways:

Online advertising options

Super banner $1475 per month rotating 3x max 728 X 90 pixels

$1250 run of site 135 X 135 pixels
Side column/mini tower $2,050 run of site 135 X 270 pixels
$2,850 run of site 135 X 395 pixels

Portal sponsorship Ask for details Ask for details Ask for details

eNewsletter $975 per mailing 2X max per month 468 X 60 pixels

S45 for 2 months
$150 per year

1posting

Career posting package of 5 postings

$25 per 3 months
$100 per year

1 posting

Press releases package of 5 postings

Backbone content exchange Call for details existing or customized Multiple or one offs

Mechanical formats supported

Web site banners

Format: Leaderboard/super banner: 728 x 90 px: JPG, GIF (static or animated), SWF (30 frames per second
using images of 72dpi, all URLs to be embedded in file). Headline banner: 468 x 60 px: |PG, GIF (static or
animated). Side column: 135 x 135, 135 X 270, Or 135 X 395 px: JPG, GIF (static or animated).

eNewsletter banners
Format: PG, GIF (static). Size (pixels): 468 x 60

Mobile site banners
Format: Static in order of preference: JPG, GIF or PNG. Size (pixels): 600 x 74

Videos/Podcasts
SWF: 30 frames per second using images of 72dpi tracking URL to be embedded in file.

Who reads backbonemag.com?
Backbone targets educated, influential and affluent business decision makers. These are early adopters,
forward-thinking executives, middle managers, consultants or industry professionals who strive to keep
up to date with important trends for their business and personal use.
Further reader statistics

45 years old on average

95% comparison shop for a product online

93% purchase a product or service online

92% conduct online banking or other transactions with their bank or financial institution

85% click on a Web site advertisement

58% track an investment portfolio online

34% are planning to buy or lease a vehicle within the coming year

24% plan to buy or lease a computer within the next year

How does backbonemag.com generate its traffic?
News feeds/RSS, Twitter
Every story in a Backbone print edition links back to the Web site
10 years of optimized magazine and Web content = approx. 7,100 pages of online content
Content links and alliances with Sympatico/MSN, Grand & Toy, KPMG as well as numerous trade
and technology associations
Regular updates of the following Web site content:

Twitter Gadgets Online directories Polls/Surveys Industry links
Blog Events Book reviews Technology reviews  Online video
Articles Press releases Top lists Special production and
News/Snapshots  Careers Searchable archives  supplements sponsorship
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Print Rates

Close Dates
Issue

Feb/Mar 2012
April/May 2012
June 2012
September 2012
Oct/Nov 2012
December 2012

Issue Date
Feb 29/2012
Apr 24/2012
June 25/2012
Sep 13/2012
Oct 25/2012
Dec 5/2012

RATES (Canadian S, Gross)

National Rates

Full Page

1/2 Page

1/3 Page
D.P.Spread

Covers
IFC Spread
IFC
0BC
Special Positioning
B&W Ads

1X

11,900
7,900
5,900

22,500

26,500
13,900
14,900
+10%
-10%

Space Close
Jan 17/2012

Mar 15/2012
May 18/2012
Aug 1/2012

Sep 13/2012
Oct 25/2012

Frequency Discount

3X
11,600
7,600
5,700
22,000

26,000
13,600
14,600

REGIONAL RATES - Ontario & Eastern Canada

(75% copies)

Full Page

Regional Rates - Western Canada

(25% copies)

Full Page

1x
8,900

1X
4,900

Distribution (copies per issue)

100,000

2,000-5,000

6X
11,300
7,300
5,500
21,500

25,500
13,300
14,300

Frequency Discount

3X
8,700

6X
8,500

Frequency Discount

3X
4,700

6X
4,500

Materials Close ANNIVERSARY
Jan 23/2012
Mar 23/2012
May 24/2012
Aug 6/2012
Sep 19/2012
Nov 1/2012
9x 12X
11,000 10,700
7,000 6,700
5,300 5,100
21,000 20,500
25,000 24,500
13,000 12,700
14,000 14,000
9x 12X
8,300 8,100
9x 12X
4,300 4,100

to The Globe and Mail - metropolitan areas and paid subscribers only

to corporate distribution alliances (depending on the issue) through such

organizations as Bell Canada, Grand and Toy, Primus, KPMG, CORE
(to everyone’s best tech customers), Air Canada lounges, Industry Canada,
tech associations, recruiting firms and consulting firms

2,000-5,000

on newsstands and at trade shows/events

Total average distribution: The last audited issue was December 2010 with 101,152 total
qualified copy claim.

Total readership: 304,000 (according to an Ipsos-Reid survey of 3 readers

per copy) Backbone magazine distribution is audited by Canadian
Circulations Audit Bureau (CCAB/BPA Worldwide)

@ BPA
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Summary

2001-2011

ANNIVERSRRY

Backbone magazine continues to increase its distribution through corporate
alliances and industry trade shows. The total distribution is broken down as follows:

100,000 to The Globe and Mail: metropolitan areas and paid subscribers only

2,000-5,000

to corporate distribution alliances (depending on the issue) through such

organizations as Bell Canada, Grand and Toy, Primus, KPMG, CORE
(to everyone’s best tech customers), Air Canada lounges, Industry Canada,
tech associations, recruiting firms and consulting firms

2,000-5,000

on newsstands and at trade shows/events

Total average distribution: The last audited issue was June 2011 with 102,274 total

qualified copy claim.

Total readership: 304,000 (according to an Ipsos-Reid survey of 3 readers OBPA

per copy). Backbone magazine distribution is audited by Canadian

WORLDWIDE"

Circulations Audit Bureau (CCAB/BPA Worldwide) CONSUMER

Backbone is distributed at most major technology-related events across Canada—many in
conjunction with either media sponsorship or booth space. In the past 12 months we have
distributed Backbone at many of the events listed below.

Event Distribution

Upcoming events can be found on our Web site: www.backbonemag.com/events.

Sampling of 2010 distribution at events below:

October 2011

Stocks 2011, Vancouver

Canadian Cleantech Summit, Ottawa

IT.CAN Conference (Fifteenth Annual), Toronto

Merging Media Conference + Masterclass 2011,
Vancouver

Tech Showcase and Open House, 12th Annual |
Innovate Calgary, Calgary

Growing a Technology-Based Business | CanWIT
Women in Technology Forum BC, Vancouver
Digifest, Toronto

SFU Management of Technology MBA program
information session, Vancouver

EPIC Technology Day, Winnipeg

Freemium - Free-conomics and Monetization |
VEF, Vancouver

X-Summit 2011, Toronto

iWDMS 2011, Stratford

Start-up success story: How Constant Contact
evolved into a market leader, Richmond Hill

Building an online lead generation system that
works | YTA Learning Lab, Richmond Hill

Adastra IM-XI, Toronto

GTEC 2011 | Canada’s Government Technology
Event, Ottawa

2nd Internal Branding and Employee
Engagement Canada Conference, Toronto

SecTor 2011, Toronto
Banff Venture Forum 2011, Banff

Cybera Summit 2011: Data for All - Opening Up
the Cloud, Banff

meshwest Edmonton, Edmonton

IMC Vancouver | Internet Marketing Conference,
Vancouver

WAVE 2011 Conference, Lake Louise

September 2011

Social Media for Government, Victoria
Itech Summit, Vancouver

Wired Woman 15th Anniversary, Vancouver

Build or Buy: Gaining the Innovation
Advantage - OpenText returns to the YTA Podium,
Richmond Hill

Gaining the Innovation Advantage for your Tech
Business | YTA Learning Lab, Richmond Hill

Itech Summit, Calgary

Outsourcing Strategy and Scoping - Executive
Education | CORE, Toronto

M Partners Annual Technology and
Communications Investor Conference, Toronto

Mobile Platforms - How The Market Is Changing |
VEF, Vancouver
Canadian Wireless Trade Show, Toronto

Strategic Internal Communications: How to Use
Social Media and Traditional Communications,
Toronto

August 2011

Grow 2011, Vancouver

July 2011

Apple Expo 2011, Toronto

June 2011

Advanced Media and Public Relations Summit |
The Canadian Institute, Toronto

Casual Chat With Jonathan Ehrlich, Former Head
of Marketing At Facebook | VEF, Vancouver

Meet GrowLab - Canada’s Y-Combinator Arrives in
Vancouver | VEF, Vancouver

Business Etiquette | CanWIT BC Breakfast Club,



Vancouver
SC World Congress, Toronto
Technology Impact Awards, Vancouver

IDC Canada Directions 2011: Creating the
Intelligent Economy, Toronto

Social Media: Planning, Implementation
and Governance | CIO Assoc. of Canada Ont.
Chap., Toronto

Information Technology Law Spring Forum,
Toronto

Social Media Camp Victoria, Victoria

Networking and Mentoring Series Event |
CanWIT BC Circle of Wisdom, Vancouver

May 2011

FITC 2011, Toronto

e-Health, Toronto

Mesh, Toronto

CVCA 2011 Annual Conference, Vancouver

Video Gaming Technologies in British
Columbia - A Panel Discussion | VEF,
Vancouver

Consumer Devices in the Enterprise | CIO
Association of Canada Ontario Chapter
Event, Toronto

Canadian CommTech Show, Kelowna
OCE Discovery 11, Toronto

CanWIT Women in Technology Breakfast
Club presents: Business Etiquette,
Vancouver

INplay, Toronto

Strategic Internal Communications:
How to Use Social Media and Traditional
Communications, Toronto

ProjectWorld | BusinessAnalystWorld,
Toronto

Essentials of Outsourcing - Executive
Education | CORE, Toronto

MIIMA Fusion Conference, Vancouver

Unlock the Power of Information Technology
| BCNET Conference, Vancouver

Canada 3.0, Stratford
The Canadian Telecom Summit, Toronto

April 2011

Building the Web’s Best Entertainment-
Based Community Site | VEF Connect,
Vancouver

CORE 6th Annual Global Sourcing Forum | The
New Economic Reality, Toronto

Search Marketing Expo - SMX, Toronto
eMetrics Marketing Optimization Summit,
Toronto

Canadian Cleantech Summit, Ottawa
Technology M and A Panel Discussion - Get
The Insider’s View Of The Market | VEF,
Vancouver

CanWIT Women in Technology Forum
BC Signature Lunch: Career in Project

BUSINESS TECHNOLOGY LIFESTVYLE

Management, Vancouver
ORION Summit, Toronto

Succession Planning Professional
Development event | CVCA, Toronto

OCRI Awards, Ottawa

CIO Peer Forum, Vancouver
Itech Summit, Toronto
Itech Summit, Montreal

Social Media for Government: Engage Your
Employees And Citizens with Latest Web 2.0
Technologies, Vancouver

March 2011

Convergence of IT and Health Technologies
Symposium | BCIT, Vancouver

Vortex Conference and Competition 2011 |
Finals, Toronto

Enterprise Architecture Symposium, Toronto
Convergence and Competition: The New
Reality | inSIGHT, Toronto

London Tech Week 2011, London, Ontario

Group Mastermind Mentoring Circle -
Group Mentorship Program 2011 | CanWIT,
Vancouver

Business Development and Sales in the
Technology Industry | CanWIT, Vancouver

A Venture Capital Financing Panel: Web
Media and IT | VEF, Vancouver

Effective Midmarket Outsourcing Strategies
| CORE, Toronto

February 2011

Vortex Conference and Competition 2011 |
Round | Competition, Toronto

Camp d’entrainement sur les Médias Sociaux
pour professionnels | L'Institut Canadien,
Montreal

Computation FREE Computer Recycling
Event, Toronto

Canadian Internet Forum, Ottawa

Vortex Conference and Competition 2011 |
Round Il Competition, Toronto

The Great Valuation Debate | CVCA, Toronto
Improving Corporate Productivity and
Innovation 2011, Montreal

Cleantech Panel Discussion - How

To Capitalize On Current Business
Opportunities | VEF, Vancouver

Privacy and Security Conference and
Exposition, Victoria

Outsourcing Governance and Relationship
Management - Executive Education | CORE,
Calgary

Communications Internes, Montreal

Grow Your Business - Become a Government
Supplier | Innovation Synergy Centre,
Markham, Ontario

Canadian Financing Forum 2011, Vancouver

How going green is profitable: Case studies
and best practices, Toronto

From Startup to Standout: Seattle’s Kabir
Shahani, Founder of Appature Inc. | VEF,
Vancouver

January 2011

Social Media for Government, Toronto
Advanced Learning Institute, Toronto
Futurama: The Top 10 Canadian ICT
Predictions for 2011 | CIO Assoc. of Canada,
ont. Chap., Mississauga

CanWIT BC Breakfast Club: Strengths-Based
Management, Vancouver

How Supplier IT Spending Impacts the Entire
Value Chain | ClO Assoc. of Canada, Cal.
Chap., Calgary

An Evening With Alan Juristovski and Milun
Tesovic, Founders Of MetroLeap Media | VEF,
Vancouver

Consumer Devices in the Enterprise | CIO
Association of Canada, Vancouver Chapter,
Vancouver

GameON: Finance - North America’s Premier
Business Forum for Digital Games, Toronto
Vortex Conference and Competition 2011 |
Boot Camp, Toronto

Outsourcing Governance and Relationship
Management - Executive Education | CORE,
Toronto

Public Sector CIO Forum, Ottawa

December 2010

Canadian Innovation Exchange (CIX) | 3rd
Annual, Toronto

Seattle’s Dave Schappell on building a
successful start-up | VEF, Vancouver

Canadian New Media Awards | 10th
Anniversary, Toronto

CanWIT (formerly CATA WIT) Holiday
Networking Event, Vancouver

November 2010

The MBA Tour, Toronto

The MBA Tour, Vancouver

Voices of Experience featuring Janet Wood,
Judi Hess, Lisa Payne | BCTIA TechForum,
Vancouver

The MBA Tour, Calgary

nextMEDIA, Toronto

Becoming an IT Consultant | CATA Women
in Technology Forum BC Breakfast Club,
Vancouver

Technology Insights | ComputerWorld
Canada, Vancouver

Bootup and VEF | Term Sheet Theatre,
Vancouver

DIG London Game Developers Conference,
London, Ontario

Canadian Health Informatics Awards Gala
(6th Annual), Toronto




Print

Ad sizes

Production / Mechanicals

B s Bocause - Size Width Depth
e 1page trim 8-1/4” 10-3/8”
safety area 7-1/4” 9-3/8”
bleed 8-1/2” 10-5/8”
1/2 page (horizontal) 7.25” 43/8”
1/3 page (square) 4-9/16” 43/8”
1/3 page (vertical) 2-1/8” 9-3/8”
1/9 page formatted ad 2-1/4” 2-7/8”
double page spread 16-1/2" 10-3/8”
""""""""""""""" safety area 14-1/2” 9-3/8”

Full page bleed

-

Online

(1/2” gutter in centre fold)

16-3/4” 10-5/8”

Mechanical requirements

Digital material: PDF/Xaa, Illustrator EPS files or Quark/InDesign files together
with supporting font and high resolution (minimum 300 dpi) graphics files.
Either Mac or PC files accepted. Please be sure all the trapping is completed; all
graphics (photos, illustrations, logos) are in EPS or TIFF format (CMYK); all fonts
included or converted to vector art. The electronic file must be accompanied
by a proof (eg. colour rainbow, iris, laser). You may send your files on
removable disk (CD or DVD) or upload to our ftp site. Please contact swalker@
backbonemag.com for the coordinates.

Production/design elements
The combination of cutting-edge design concepts, high-end paper stock and
quality photography and illustration gives Backbone its unique look and feel.

Paper stock is a glossy/matte finish with above-average magazine qualities.
This 8-1/4” x 10-3/8” stand-alone publication features an 8o-1b. cover with 5o(+)-Ib.
inside pages. It is printed using four-colour process throughout.

Printers
Quad Graphics

Delivery
Direct to Globe Distribution Services

Web site banners

""""""" 2 Format: Leaderboard/super banner: 728 x 90 px: JPG, GIF (static or animated), SWF (30 frames per

backbonemag.com

Backbione

TECANGLOGY

second using images of 72dpi, all URLs to be embedded in file)
Headline banner: 468 x 60 px: JPG, GIF (static or animated)
Side column: 135 x 135, 135 X 270, 0r 135 X 395 px: JPG, GIF (static or animated).

Size (pixels): Leaderboard/super banner 728 x 9o,
Side column 135 x 135, 135 X 270, 135 X 395

eNewsletter banners
Format: JPG, GIF (static)
Size (pixels): 468 x 60

Mobile site banners
Format: Static in order of preference: JPG, GIF or PNG
Size (pixels): 600 x 74

Videos/Podcasts
SWF (30 frames per second using images of 72dpi tracking URL to be embedded in file)
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PUBLISHER ANNIVERSAR
Steve Dietrich sdietrich@backbonemag.com

EDITORIAL

Editor, Peter Wolchak pwolchak@backbonemag.com

Contributing Editor, Lisa Manfield Imanfield@backbonemag.com
Publishing Assistant, Robin J. Harvey riharvey@backbonemag.com

Art Director, Shelley Walker swalker@backbonemag.com

Creative Consultant, Gavin Orpen

Production and Prepress, Peter Pasivirta ppasivirta@backbonemag.com
Online Communications Manager, Sue Ansell sansell@backbonemag.com

Contributing Writers: Lisa Manfield, Danny Bradbury, Gail Balfour, Hailey Eisen, Mathieu Yuill, Duncan
Stewart, Paul Lima, Andrew Terefenko, Mark Lorne, Lawrence Cummer, Trevor Marshall, lan Harvey,
Gregory Michetti, Jim Harris,

Contributing Illustrators: Gavin Orpen, Jon Berkeley, Nate Williams, Darcy Paterson, Jason Raish,
Matthew Daley, Rob Carter, Matt Vincent, Rachel Lambert, Rose Zgodzinski, Neil Duerden,

Isabelle Cardinal, Steve Munday, Alan Gongcalves, Sylvie Bourbonniere, Pablo Pasadas, Enrico Varrasso,
Christopher Theed, FredRix

Contributing Photographers: Miguel Hortiguela, Scott Ewen, Terry Guscot, Simon Collins,
Steve Uhraney, Randy Gibson

ADVERTISING SALES

Associate Publisher, Dinah Quattrin, Tel: 416-993-9636 dquattrin@backbonemag.com

Sales & Marketing Manager, Steve Dietrich, Tel: 604-986-5352 sdietrich@backbonemag.com
Special Supplement Sales Manager, Dennis Oudijk, Tel: 604-986-5362 dennis@backbonemag.com

HEAD OFFICE/CIRCULATION
Publimedia Communications Inc.
Tel: 604-986-5344
info@backbonemag.com

EDITORIAL OFFICE
1676 Wembury Road, Mississauga, ON L5} 4G3
editor@backbonemag.com

LETTERS OR COMMENTS
Please send letters or comments to: pwolchak@backbonemag.com
Letters may be edited for length and clarity.

SUBSCRIPTIONS
One-year subscription $29.06 (HST incl.) within Canada, $40.95 outside Canada
To subscribe call: 604-986-5344 online: www.backbonemag.com/subscribe

MAILING ADDRESS
187 Rondoval Crescent, North Vancouver, BC V7N 2W6

FAX: 604-986-5309

Backbone is a creative endeavour and every issue relies on the energy of a large group of professionals.
The process starts with a group of highly talented freelance journalists from across Canada. Their work
isillustrated by an equally talented pool of graphic artists and photographers. This content is putin
the hands of the magazine’s editors, art director and layout consultants, who shape the editorial into
its final presentation. Meanwhile, the business development team—from the publisher who formed
Publimedia more than a decade ago to a national team of sales professionals—ensure our message is
communicated to the Canadian business community.

Publishing a magazine is akin to managing a large product launch, and then doing it again for the next
issue. We're proud of the result and we're always gratified when readers take the time to tell us how
much they enjoy the magazine.
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