
Online Rates

Backbonemag.com receives a tremendous amount of traffic arising from 
promotions in the 102,000 copies of its print edition,  as well as through hundreds of 
associations, trade shows, clients, etc. We also have thousands of pages of online 
editorial content which are optimized for search engines to ensure we reach our targeted 
audience. 

Enhance your exposure though our Web site in the following cost-effective ways:

Mechanical formats supported

Web site banners
Format: Leaderboard/super banner: 728 x 90 px: JPG, GIF (static or animated), SWF (30 frames per second 
using images of 72dpi, all URLs to be embedded in file). Headline banner: 468 x 60 px: JPG, GIF (static or 
animated). Side column: 135 x 135, 135 x 270, or 135 x 395 px: JPG, GIF (static or animated).

eNewsletter banners
Format: JPG, GIF (static). Size (pixels): 468 x 60

Mobile site banners
Format: Static in order of preference: JPG, GIF or PNG. Size (pixels): 600 x 74

Videos/Podcasts
SWF: 30 frames per second using images of 72dpi tracking URL to be embedded in file.

Who reads backbonemag.com?
Backbone targets educated,  influential and affluent business decision makers. These are early adopters,
forward-thinking executives, middle managers, consultants or industry professionals who strive to keep 
up to date with important trends for their business and personal use.
Further reader statistics

 45 years old on average

 95% comparison shop for a product online

 93% purchase a product or service online

 92% conduct online banking or other transactions with their bank or financial institution

 85% click on a Web site advertisement

 58% track an investment portfolio online

 34% are planning to buy or lease a vehicle within the coming year

 24% plan to buy or lease a computer within the next year

How does backbonemag.com generate its traffic? 
 News feeds/RSS, Twitter 

 Every story in a Backbone print edition links back to the Web site 

 10 years of optimized magazine and Web content = approx. 7,100 pages of online content

 Content links and alliances with Sympatico/MSN, Grand & Toy, KPMG as well as numerous trade 

 and technology associations

 Regular updates of the following Web site content:

 Twitter
 Blog 
 Articles 
 News/Snapshots 

Gadgets
Events 
Press releases 
Careers 

Online directories
Book reviews
Top lists
Searchable archives 

Polls/Surveys 
Technology reviews 
Special 
supplements 

Industry links 
Online video 
production and 
sponsorship 

Online advertising options

Super banner $1475 per month rotating 3x max 728 x 90 pixels

Side column/mini tower
$1250
$2,050
$2,850

run of site
run of site
run of site

135 x 135 pixels
135 x 270 pixels
135 x 395 pixels

Portal sponsorship Ask for details Ask for details Ask for details

eNewsletter $975 per mailing 2x max per month 468 x 60 pixels

Career posting
$45 for 2 months

$150 per year
1 posting 

package of 5 postings

Press releases
$25 per 3 months

$100 per year
1 posting 

package of 5 postings

Backbone content exchange Call for details existing or customized Multiple or one offs
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E - T R E N D S

Canada  i s  no t  s tack ing  up  a l l  tha t  we l l  

i n  g loba l  resea rch  and  deve lopment ,  

bu t  the re  a re  some br igh t  spo ts

B Y  D A N N Y  B R A D B U R Y

research 
race

The

How much research & development?

R&D share of GDP in the G8, 2004

Source: OECD Main science and technology indicators 2006
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Canada’s gross expenditure on R&D as a share of GDP,
1980 to 2006

Source: OECD science and technology indicators 2008

John F. Kennedy set a precedent for research and develop-
ment when he declared in 1960 that America would put a 
man on the moon by the end of the decade. Prior to that, 
the U.S. also won the race to develop the atomic bomb, an 

invention with mixed blessings but which did pave the way 
for nuclear energy production. It seems, however, that gov-
ernments rarely undertake these grandiose R&D schemes 
any more. And when the Organisation for Economic 

B AC K S PAC E

Ever get a weird look from a coworker and wonder 

what’s going on there? If you spent Monday morn-

ing bragging over e-mail about the wild weekend 

you just had, that may be the cause right there.

According to a 2007 American Management 

Association survey, 43 per cent of companies moni-

tor employee e-mail; 73 per cent of those use soft-

ware scanning technology and 40 per cent assign a 

person to comb through electronic messages. A full 

28 per cent fired employees for e-mail misuse.

The numbers in Canada are about the same: 30 

per cent of respondents in a recent Yahoo! Canada 

poll say they know someone who has been disci-

plined for sending inappropriate e-mail.

But apparently most of us are willing to 

risk that. While the majority (89 per cent) of 

Canadians are aware employers have the legal 

right to archive and monitor employee e-mail, 

Canadians still send an average of 2.6 personal 

messages from their work e-mail addresses 

every day, and seven per cent admit to sending 

10 or more. 

So if you find yourself at work and unable 

to wait until later to send out that photo of you 

at the bar with all those empty shot glasses, ask 

yourself one question: “Do I feel lucky? Well, do 

ya, punk?”
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Al l  content  is  a lso on our Web s i te :
www.backbonemag.com/magazine

Security 
numbers
From a recent McAfee report on American and 

Canadian small and medium businesses.

32% of SMBs have been attacked by 

cyber criminals more than four times in the last 

three years

26% per cent took at least a week to 

recover

44% think cyber crime is only an issue 

for larger organizations

52% believe they are not known well 

enough to be targetted 

46% believe they are not a source of 

profit for cyber criminals

42% dedicate just one hour per week to 

proactive IT security

21% acknowledge an attack could put 

them out of business

The full report is at:

www.mcafee.com/doessizematter.

APPLE WINS ON MOVIES, TOO

Apple took over music retailing a while ago; 
the company only cemented its position by 
selling its five billionth song in June. Old 
news.

Newer news is that Apple is now also 
the number one online movie store on 
the planet. The company is now renting or 
selling more than 50,000 movies every day. 
Apple signed up 20th Century Fox, The Walt 
Disney Studios, Warner Bros., Paramount, 
Universal Studios Home Entertainment, 
Sony Pictures Entertainment, Metro-
Goldwyn-Mayer (MGM) and Lionsgate, and 
if there’s a viable competitor out there we 
can’t see it.

GOT KIDS? CHECK OUT FIREWALL!

Parents concerned about cyber bullying 
and online privacy may want to point their 
six to nine year olds to TVOKids.com to 
check out Firewall! The new educational 
game briefs kids on safety issues including 
privacy and identity, cyber bullying and the 
trustworthiness of Web information, plus 
rules about computer usage.

The game takes place in a comic-book 
world in which kids protect the computer 
at the Super Citizens’ headquarters by 
answering true or false questions about 
online safety.

C o w o r k e r s  a r e  l i k e l y  
r e a d i n g  y o u r  e - m a i l
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